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PART A:   SEVEN (7) SHORT ANSWER QUESTIONS (80 marks) 
INSTRUCTION(S):  There are SEVEN (7) short answer questions. Answer all questions in the 

Answer Booklet(s) provided.  
 

 
Question 1: 
 
Elaborate FIVE (5) ways that the needs of attendees in a conference can be fulfilled as suggested by 
Maslow. 

(15 marks) 
 

Question 2: 
 

a) Define risk management. 
 (2 marks) 

 
b) Evaluate the FOUR (4) steps in conducting event risk management assessment for a 

marathon. 
 (8 marks) 

 
 
Question 3: 
 
Discuss FIVE (5) public relations techniques that are appropriate for community events. 

(10 marks) 
 
 

Question 4: 
 
Describe FIVE (5) disadvantages for event e-mail marketing. 

                                                                                                                                                               (10 marks) 
 

Question 5: 
 

 
 
Propose FIVE (5) methods of communication that can be used to promote the above event. 

(10 marks) 
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Question 6: 
 
Justify FIVE (5) public relation activities that support event marketing 

(10 marks)  
 

 
Question 7: 
 
Briefly describe the importance of IMC in event industry. 

(15 marks)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

END OF PART A 
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PART B:   ONE (1) essay question (20 marks) 
INSTRUCTION: There is ONE (1) essay question. Answer the question in the Answer 

Booklet (s) provided. 
 

 
Question 1: 
 
Zoom Promotions, a triathlon promotion company is planning a triathlon race in Langkawi. 

Decathlon, one of the largest sports retailing company in Malaysia is interested to sponsor this 

event. Justify the reasons that motive Decathlon in sponsoring this event. 

           (20 marks) 
 

 
END OF EXAM PAPER 


