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PART B   : SHORT ANSWER QUESTIONS (80 marks) 
INSTRUCTION(S) : Answer all FIVE (5) short answer questions. Write your answers in   
   the answer booklet provided.  
 

 

 

1. Rank’s Model of Persuasion states that persuaders can choose from four strategies of action. 

Describe the FOUR (4) strategies with a brief example for each strategy based on the following 

scenario:  a parliamentary candidate for the General Election is trying to convince you on why 

you should vote for him and his party.                                                        

              (20 marks) 

 

2. “The Hierarchy Effects Model” is an advertising and marketing persuasion model which 

assumes that potential customers must pass through a series of seven stages leading to the 

ultimate purchase. Identify and briefly describe the FIVE (5) persuader’s task that could lead to 

consumers’ actual purchase. 

(20 marks) 

 

3. To become truly responsible receivers of persuasion, there is a need to identify the uses and 

misuses of symbols, especially in the language used by politicians, advertisers, employers and 

other persuaders. A useful approach to study language is based on the work of philosopher and 

language pioneer Suzanne K. Langer (1957).  Briefly discuss Langer’s approach to language use 

and the THREE (3) terms she introduced when discussing meaning. 

(20 marks) 

 

 

4. Briefly discuss Plato’s dialogic approach to persuasion.      (10 marks) 

 

 

5. Quintilian established a public school of rhetoric in Rome in the first century AD. What is his 

work – Institutio Oratoria – noted for?  Briefly discuss Quintilian’s main thesis and how it 

applies to persuasion. 

(10 marks) 
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